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ONE COMMON APPFOACH THAT LINIFIES THE COMMEFRCIAL.
DEPAFTMENT INTO AN INTEGFATED WINNING & CAPABL.E TEAM!
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MWB Deep Dives during Re-
Fresh Sessions
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2022 9 9 & BEYOND

LAUNCH launched EMBED Integrate & use Train all Media & SUSTAIN
language in new Creative AOR’s
capabilities
(IMC & Mercury)

X2 Introduction Re-Fresh
X6 Introduction Bootcamps Sessions & Various Region
led / OpCo specific training
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Must Win Battle eLearning Completions

300

66% of all those who started

completed the courses
250

MWB#1-6 have higher
200 completions — indicative
Marketing as a function are
accustomed to the eLearning’s
150 however it is recommend that
despite function we recommend
ALL in Commerce complete all 14
100 MB elearning’s
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| complete the introductory
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